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Ownership
* What gadgets do own?

 What do they intend to buy?
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 90% of readers own a cell phone

 More than half have a PC at home, with a
further third owning laptops

Cell phone
Playstation 2
PC

X-Box
Laptop

PDA

I-Pod

MP3 player

Blackberry

0% 20% 40% 60% 80% 100%

Question — Which of the following do you own?

Sample size 667
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e |n the next 12 months a further 5% of readers
Intend to buy a cell phone, taking the total to
95% of readers

Laptop 27%

PC

X-Box

PDA
Blackberry
MP3 player
Playstation 2

I-Pod

Cell phone 5%

0% 10% 20% 30% 40%

Question — Which of the following do you intend to buy in the next 12
months? Sample size 667
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Networks

 Which networks do readers use?

« Which networks would they consider using in
the future?

* Who do they think is the best cell phone
service provider?
W/ R e
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e The leading 3 suppliers take up
65% of the market

0
Verizon Wireless 28%

T-Mobile
Cingular
SprintPCS
AT&T Wireless
Other

Nextel

VoiceStream

0% 10% 20% 30%
Question - Who is your cell phone network provider?

Sample size 602

40%
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* Verizon Wireless is the best
network according to readers

Verizon Wireless 47%

T-Mobile
Cingular
AT&T Wireless
SprintPCS
Other

Nextel

VoiceStream

0% 20% 40%
Question - Which cell phone network do you think is the best?

Sample size 591

60%
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« Half of would consider using
Verizon Wireless

Verizon Wireless 50%

Cingular
T-Mobile
AT&T Wireless
SprintPCS
Nextel

Other

VoiceStream

0% 20% 40% 60%

Question - Which networks would you consider using in the future?

Sample size 591
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Handsets, bills and contracts

e Which brand phone do own?

 How long have they had their current cell
phone?

 How much did they pay for their cell phone,
and what do they spend a month?
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» Motorola and Samsung cell phone’s are most
popular. Just 4 manufacturers cover 78% of the
market

Motorola 25%
Samsung 23%

LG

Nokia

Other

Sony Ericsson

Siemens

Sanyo

Kyocera

Don't know

0% 10% 20% 30%

Question - Who is the manufacturer of your cell phone?
Sample size 602
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« More than a third of readers have bought new
cell phones in the last year.

Over 2 years

27%
1to 2 years

7-12 months 25%

17%

3-6 months
0
Less than 3 months 1%
0% 10% 20% 30% 40%
Question - How long have you had the cell phone that you are currently using?
Sample size 602
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* Over 20% paid more than $140 for their last
cell phone

$300 or more
$220-$299
$180-$219
$140-$179
$100-$139
$60-$99

$20-$59
26%

Nothing, free with the deal

0% 10% 20% 30% 40%

Question - How much did you pay for your cell phone?

Sample size 602
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* Over 40% of readers spend $60 or more a
month on their cell phone billls.

Pre-paid wireless
$160 or more
$100-$159
$60-$99

0
$30-$59 48%

Less than $30

0% 20% 40% 60%

Question - How much is your monthly cell phone bill?
Sample size 602
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« More than a quarter of readers make and

receive 6 or more calls a day.

Receive 549
Make 53%
18%
0% 20% 40% 60%

Question - How many calls on your cell phone on a typical day?

Sample size 601

O 10 or more
B 6-9
m 25
O 0-1
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Cell phone functions

* What functions do cell phones have?

* What functions are the most important and
which would they like to have?
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e Most reader’s phones have call waiting and texting,
but other functions are catching up as cell phones are
replaced with newer models

92%
89%

Call waiting

Text

Web access

E-mail

Camera

Picture/photo forwarding
Tri-band

PDA

MP3 player

Video calling 3%

I I I I 1
0% 20% 40% 60% 80% 100%
Question - Which of the following functions does your cell phone have?

Sample size 601
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 Call waiting and texting are the most important
functions, with newer ones catching up, such as e-
mails and photos

77%

Call waiting
Text

E-mail
Camera
Web access
PDA
Tri-band
MP3 player

Picture/photo forwarding

Video calling

0% 20% 40%0 60%0 80%0 100%0

What are the 5 most important cell phone functions after calls?
Ranked in importance 1=Highest 5=Lowest , functions ranked 1st or 2nd shown
Sample size 598
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Buying a new cell phone

 How do they decide which cell phone to buy?

e What is most important when choosing a new
cell phone?
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* Readers are more interested in network coverage and cheaper
calls when it comes to buying their new cell phone, and handset
design is also important

98%

Good/better network coverage
Cheaper calls 90%

Handset design
New/added functions

Tri-band technology

Has to be the latest model

PDA technology 20%

0% 20% 40% 60% 80% 100%

Summary chart for factors regarding cell phone purchase decision
Answered Very important or Slightly important Sample size 587
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* 40% of readers use newspapers as a source of information
when buying a new cell phone, more than those who use
specialist stores and the internet

S57%

Cell phone provider store
Friends

New spapers

Family

Big Hectronic Stores
Independent cell phone store
Internet

Magazines

None, just buy one

Other

0% 20% 40% 60%

What sources of information do you usually use when buying a new cell phone?

Sample size 590
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* Metro is the newspaper most use as a source of cell
phone information

0
Metro 33%

NY Times
amNew York
NY Daily News

Village Voice

NY Post
0% 10% 20% 30% 40%
What sources of information do you usually use when buying a new cell phone?
Base — Use newspapers as source of information when buying a new cell phone Sample size 238
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* New Yorkers are becoming reliant on their cell phones

68%

| could not live without my Cell
The calls are too expensive
|would not talk to my friends if I didn't have a phone

| could not live without texting

21%

It's important to have the latest phone

0% 20% 40% 60% 80%

Answered Agree or Strongly agree

Sample size 587
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Readers make the decision when it comes to cell phone
purchases

» 86% are responsible for purchases in their household

* 40% are responsible for purchases regarding wireless services and
technology purchases in their company

I
|

Sample sizes 587

Base - Employed
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